LEARNING GUIDE
Directions:
Answer each of the following questions. Use a separate sheet of paper to record your 
responses.

Objective A

1.
For a customer to be part of a market, what three things are required?

2.
What is a target market?

3.
How is a target market important for a business desiring to satisfy customers’ needs?

4.
What is target marketing?

5.
What three things do marketers do to conduct target marketing?

6.
How many target markets can a customer belong to?

7.
What is mass marketing?

8.
What is segment marketing?

9.
Define market segmentation.

10.
Define market segment.

11.
Match the target-market activity to its corresponding advantage:

____
a.
Is cost-effective
M. 
Mass marketing

____
b.
Lines up with the marketing concept
S. 
Segment marketing

____
c.
Addresses the largest audience available


____
d.
Is more precise


____
e.
Encourages effective communication


____
f.
Provides the most possibilities for success


____
g.
Provides a way for smaller firms to compete


12.
Match the target-market activity to its corresponding disadvantage:

____
a.
The diversity of the audience 
M. 
Mass marketing

____
b.
Needs more resources to pull it off successfully 
S. 
Segment marketing

____
c.
Requires more creativity


____
d.
Only a small percentage of the market is likely 
to purchase the product


____
e.
The difficulty in producing a complex product


____
f.
More expensive to produce

LEARNING GUIDE (cont’d)

13.
Why is the use of segments increasing?
OBJECTIVE B


14.
What is demographic segmentation?

15.
Which five demographic characteristics do marketers typically notice?


16.
What is geographic segmentation?

17.
How do marketers use geographic segmentation?

18.
What is behavioral segmentation?

19.
What are four types of behavioral segmentation?

20.
What is psychographic segmentation?

21.
What impact does a customer’s personality have on the products that marketers offer her/him?
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