DIRECTIONS TO THE INSTRUCTOR FOR GROUP ACTIVITY 2



Preparation: Make arrangements for students to have Internet access during this activity.



Process: Divide students into small groups of two or three. Ask each group to choose a company with a well-known marketing strategy (for example, students might choose a company that markets to families, one that runs controversial commercials, or one that attacks its competitors in its ads). Based on their research, students should determine what they think of the company’s strategy and whether the company has faced any well-publicized marketing obstacles. Do the students feel that their chosen company’s marketing strategy and tactics are good or bad? When groups have finished talking about their chosen companies, each group should share its ideas with the class.
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