LEARNING GUIDE
Directions:
Answer each of the following questions. Use a separate sheet of paper to record your responses.

Objective A

1.
When marketers plan where to go and how to get there, what are they attempting to achieve between producers and customers?

2.
What is a goal?

3.
What is a strategy?

4.
What are tactics?

5.
Why is it important for a goal to be specific?

6.
How do marketers ensure that their tactics line up with their strategies?

7.
How many appropriate strategies can there be?

8.
Why is a firm’s strategy important?

9.
What three things do marketers consider as they determine which strategy is the best?

10.
After selecting the best strategy, what do marketers do about funding?

11.
How do changing circumstances impact marketing strategies?

12.
Describe five conditions that may cause marketers to adjust their strategies.
Objective b


13.
Explain why the same strategy does not work in every situation.

14.
What do marketers do with their strategies in order to fit their purposes?

15.
What is the marketing mix?
LEARNING GUIDE (cont’d)

16.
Match the marketing mix element with the appropriate sentence or phrase.

A.
Product
B.
Price
C.
Place
D.
Promotion



1.
Finding a good balance between value and satisfaction for the 
customer



2.
Getting a selected product in the right place at the right time



3.
The amount of money a business asks for in exchange for its products



4.
The various types of communication that marketers use to inform, persuade, or remind customers of their products


5.
Customer feels that the benefits received outweigh the costs.


6.
What goods, services, or ideas a business will offer its customers 



7.
Creating convenience for the customer



8.
Telling the customer about the products



9.
Finding out what customers need and meeting that need 



10.
Customer can buy the product when and where s/he wants.


11.
Customer sees the best solution.

17.
When the marketing mix elements are put together, how does each element affect 
the others? The group?


18.
What must marketers remember to do before customizing the marketing mix? 
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