DIRECTIONS TO THE INSTRUCTOR FOR GROUP ACTIVITY 1


Preparation: Duplicate the handout Can You Segment These Markets? found on page 2—one for each group.


Process: Divide the class into groups of three or four students each. Appoint a recorder for each group.



Explain that each group is to determine the correct type(s) of market segmentation to use for each individual identified. Then, the group should identify the specific form of segmentation to use. An example is provided to get them started. When all groups have finished, ask the group’s recorder to identify the group’s responses. An answer guide is provided on page 3.

Can You Segment These Markets?
Directions: 
In the “Market Segmentation” column, place the type of market segmentation that corresponds to the customer identified in the left column. Identify the specific form 
of segmentation, if appropriate, in the right-hand column. Choices of market segmentation are: demographic, geographic, psychographic, and behavioral.




Market Segmentation
Specific Form

Example: Video Game Player
Psychographic, Behavioral
Lifestyle, Rate of use


1.
Teenager
______________________
______________________


2.
Rich man
______________________
______________________

3.
Eskimo
______________________
______________________

4.
Cheerleader
______________________
______________________

5.
Bride
______________________
______________________

6.
Caffeine addict
______________________
______________________

7.
Stay-at-home mother
______________________
______________________

8.
Russian immigrant
______________________
______________________

9.
Catholic priest
______________________
______________________

10.
WNBA basketball player
______________________
______________________

11.
Repeat shopper
______________________
______________________

12.
Surfer
______________________
______________________
Can You Segment These Markets?—Answer Guide




Market Segmentation
Specific Form

Example: Video Game Player
Psychographic, Behavioral
Lifestyle, Rate of use


1.
Teenager
______Demographic_____
_______Life stage_______

2.
Rich man
______Demographic_____
Gender, Socioeconomic status

3.
Eskimo
Demographic, Geographic
____Origin or heritage___

4.
Cheerleader
______Psychographic_____
___Lifestyle, personality___

5.
Bride
Demographic, Behavioral
____Gender, Life stage,___




____Occasion response___

6.
Caffeine addict
_______Behavioral______
_____Rate of use_______

7.
Stay-at-home mother
Demographic, Psychographic
Gender, Life stage, Lifestyle

8.
Russian immigrant
______Demographic_____
____Origin or heritage___

9.
Catholic priest
Demographic, Psychographic
____Gender, Religion,____




__Socioeconomic status,__




________Lifestyle________

10.
WNBA basketball player
Demographic, Psychographic
________Gender________




__Socioeconomic status,__




________Lifestyle_______

11.
Repeat shopper
_______Behavioral______
____Loyalty response___

12.
Surfer
Psychographic, Geographic
________Lifestyle_______
LAP-MP-003-CS   ©2018, MBA Research and Curriculum Center®
Have We Met?   1

