DIRECTIONS TO THE INSTRUCTOR FOR GROUP ACTIVITY 2


Preparation: Provide Internet access for students to use for research.


Process: Divide students into three or four teams, assigning each team a popular athletic shoe brand (e.g., Nike, adidas, Reebok, Puma). Ask each team to find a video of a commercial or other online ad published by the company. Teams should analyze the content to identify the target market(s) that it is intended for and conduct research to locate statistics that relate to those consumers’ demographics, psychographics, and behaviors.  Ask each team to present its assigned shoe brand’s video and share research about the targeted market(s) to the class. Follow up with a class discussion of any similarities or differences in the way the athletic shoe brands target their customers.
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